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Does Your Venue Use 
Storytelling Effectively to Tell 

Your Narrative?



Traditional Storytelling



A Tale of Two Stories



The Art of Being Appealing



Rational Appeal – The W’s



Emotional Appeal –
Emotion Supercedes Everything!



Case Study – Salve Regina University



The C’s for Traditional Storytelling

onsistency
onstruct
oncise
apture
onquer
orroborate
ontinue



The Digital Storytelling Challenge



The Art...
(of social storytelling)



Classic vs. Digital Storytelling

•Really Short Attention Span Theater

•Video rules supreme

•Interaction is essential

•Pay attention.



Which Channel Should You Be Using?



But Is It Compelling?

When your story is all about what you are 
and what you’ve done, it gets boring quickly. 

When the story is about why you are, people 
are more interested.



Your Website – What Story Are 
You Trying to Tell?



Who Would Like Their Site Critiqued?



Social “Studies”









Always Be Ready



An Alternative Storytelling Reality



Using AR to Tell Your Story



Just Curious…
Are You Using Paid Placement 

To Tell Your Story in Social 
Media?



Social Storytelling Odds & Ends

•Sequence social media ads to create 
stories...retargeting

•“Pilot Fish” - Paid event influencers

•Create sharable content

•Hashtag consistency

•Did I mention using video???



Hemingway’s First Tweet
@oldmanandthesea

What’s your venue’s six word story?

Now say it in four words...

...and use it across all of your social media storytelling platforms.



Help Chuck Find His 6 Word Story



The Art...
(of social storytelling)

Managing the democratization 
of the narrative



And They Lived…


